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RMA CASE STUDY

DIGITAL MARKETING



— RMA CASE STUDY

RMA Worldwide Chauffeured Transportation is a service company managed by well-trained and
dedicated employees. Utilizing progressive technology combined with luxury and executive style
vehicles, we maintain our reputation for being first in client satisfaction.

Strategy

Create a modern website focused on user experience and the ability to request services easily.

et

1. Create easier 2. Promote vehicle fleet 3. Create attractive,
booking method with availablity and features to intuitive user friendly
clear calls to action. potential clients. mobile experience.



— RMA CASE STUDY

We saw a 147% increase in contact
form conversions year over year in
the 3 months after launching the new
website.

We increased RMA’s conversion rate
by 30%.
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